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Greater Houston Community Founda-
tion, and the Puerto Rico Real Time Re-
covery Fund managed by the nonprofit 
ConPRmetidos. 

•   Local Food Banks. Feeding America con-
nects surplus food to local food banks 
and pantries around the U.S., including 
the U.S. Virgin Islands and Puerto Rico. 
Donors can give nationally or locally to 
specific food banks in hurricane affected 
communities.

MAn-MADe DIsAsteRs 
AnD ReFuGees
Worldwide, more than 68 million people 
have been displaced from their homes. Of 
these, over 25 million are considered refugees: 
people who left their own countries due to vi-
olence or a well-founded fear of persecution. 
Half of these are children.   

Some crises are relatively recent: For ex-
ample, tensions between the Myanmar gov-
ernment and the Rohingya ethnic minority 
flared into widespread government-spon-
sored violence in 2016. Since then, nearly 

nerships with local groups, with goals of 
building long term resiliency as well as 
improving local capacity to handle fu-
ture responses. For example, a partner-
ship with My Brother’s Workshop on St. 
Thomas helps provide construction job 
training and experience for local youth. 

•   Local community foundations and 
funds. Examples include the Communi-
ty Foundation of the U.S. Virgin Islands, 
the Hurricane Harvey Relief fund at the 

Rico received any government housing assis-
tance due to a lack of official property records 
as required by FEMA. Organizations working 
on these issues include:

•   All Hands and Hearts. This nonprofit 
mobilizes volunteers to work on rebuild-
ing schools, homes and other infrastruc-
ture projects along with communities 
affected by major disasters around the 
world. The organization develops part-

Worldwide, more than 68 million 
people have been displaced from 
their homes. Of these, over 25 million 

are considered refugees: people who  
left their own countries due to violence  
or a well-founded fear of persecution. 

Half	of	these	are	children.
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900,000 Rohingya have fled to neighboring 
Bangladesh, gathering in what is now the larg-
est refugee camp in the world. The civil war in 
Yemen has been intensifying since 2015, with 
horrifying consequences for the civilian pop-
ulation. Other conflicts, such as those in Syria 
and Sudan, have lasted much longer.  

The Center for Disaster Philanthropy esti-
mates that 48% of disaster philanthropy goes 
to natural disasters, yet only 17% goes to man-
made ones despite more people being affected 
by such humanitarian crises. Donors can help 
make up this difference by supporting orga-
nizations providing urgent, humanitarian 
aid, as well as those helping refugees and dis-
placed persons increase their self-sufficiency 
and long-term stability, including resettle-
ment.  Below is a sample of organizations in-
volved in this work:

•   UNICEF – USA provides immunizations, 
clean water, food, education, child pro-
tection, safe spaces, and post-trauma 
mental health care services to vulnera-
ble children around the world, many of 
them refugees. 

•   International Rescue Committee sup-
ports refugees and victims of man-
made/humanitarian crises. It provides 
emergency supplies and medical care, 
education for children, skill training for 
employment, and resettlement support.  

•   Save the Children supports children and 
their families by providing clean water, 
therapeutic feeding for malnutrition, ac-
cess to health care services, cash vouch-
ers for food support, and safe spaces for 
children to learn and play.  

•   International Refugee Assistance Proj-
ect (IRAP) offers free legal aid to refugees 
who wish to resettle from their coun-
tries of first refuge. IRAP also litigates 
for refugee rights in local court systems, 
and leverages its grassroots network to 
identify and assist most at-risk refugees, 
such as female survivors of sexual or 
gender-based violence, children with 
medical emergencies, and persecuted re-
ligious minorities. 

For additional information see our blogs: 
Four Things You Can do to Support Refugees 
and Family Separation Crisis on the U.S. Bor-
der: How Donors Can Help.

Disaster relief involves four distinct phases. Needs persist long af-
ter the headlines fade. Funding beyond the initial phase is a huge 
opportunity for philanthropists to make a larger impact.

Phases of Disaster Relief

Response Recovery

Preparedness Mitigation
Risk

The first response to a disaster often 
includes search and rescue oper-
ations, as well as the provision of 
immediate relief for those affected 
in the form of medical care, food and 
water, and temporary shelter. De-
pending on the kind and location of 
the disaster, the organizations that 
can effectively provide initial help 
may be a mix of global and local: 
Large, international organizations 
bring supplies and trained personnel 
from around the world with spe-
cialized skills from work in previous 
disasters. Local, often smaller, agen-
cies bring community knowledge and 
networks and are often more trusted 
by those affected. 

Preparedness involves actions taken 
before an emergency to ensure a 
more effective response and steps 
to minimize the damage caused by 
a disaster. Stockpiling necessary 
supplies, developing disaster re-
sponse protocols, performing regular 
disaster drills, and setting up pooled 
insurance mechanisms are all ex-
amples of activities that increase 
preparedness and lessen the human 
and economic cost of disasters.  

After the immediate relief and 
short-term needs have been sta-
bilized, disasters can become a 
catalyst for building back better. For 
example, after the devastating 2010 
earthquake in Haiti, Root Capital 
provided loans to coffee farmers to 
help them rebuild their businesses, 
while Partners in Health provided 
the healthcare infrastructure neces-
sary to allow operations in Port-au-
Prince, later transitioning ongoing 
management of clinics there to a 
Haitian team.

Resilience, risk reduction, and mit-
igation help communities prevent 
or reduce the negative effects of di-
sasters in general. Examples include 
constructing earthquake-resistant 
buildings, raising the height of bridg-
es or water pumps in flood areas, or 
supporting marshlands to decrease 
flooding. To prevent man-made 
crises, communities may even en-
gage in peace-building and conflict 
resolution efforts. While such mea-
sures require an upfront investment, 
returns can be enormous: A study on 
flood protection in the Philippines 
found that for every dollar invested, 
approximately $30 was saved in re-
duced flood losses.

https://www.unicefusa.org/
https://www.rescue.org/
https://www.savethechildren.org/
https://refugeerights.org/
https://refugeerights.org/
https://www.impact.upenn.edu/four-things-you-can-do-support-refugees/
https://www.impact.upenn.edu/family-separation-crisis-us-border-donors-can-help/
https://www.impact.upenn.edu/family-separation-crisis-us-border-donors-can-help/
https://rootcapital.org/
https://www.pih.org/
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I
n this guide thus far, we have highlighted specific nonprofits that CHIP has ana-
lyzed for their potential for impact and cost effectiveness. In this section, we pro-
file noteworthy models that focus on two separate stages in a student’s career: 
reading literacy and real-world experiences. In addition to supporting strong pro-

grams, high impact philanthropy can also include advocacy, awareness raising, and 
providing support to public systems. The two models profiled below—while vastly 

different in who they serve—are examples of how donors can get involved in 
creating larger, systemic change at a population level. They both have a large 
geographical scope and allow donors to engage in coalition-building.

wHAt It Does
A child’s ability to read by the end of third 
grade is a powerful predictor of school suc-
cess.  Students who don’t read proficiently by 
the end of third grade are four times as likely 
to drop out of high school as students who do. 
Yet despite ample evidence-based research 
on what’s needed for childhood literacy, only 
about a third of students read proficiently by 
fourth grade.  Grade level reading is a solvable 
problem. The issue is in implementing and 
communicating best practices so that com-
munities actually move the needle on third 
grade reading.

To address this, CGLR brings together a 
network of stakeholders in early childhood 
education (funders, municipal governments, 
community organizations, policy makers and 
national nonprofits) with the goal of making 
population-level improvement to third grade 
reading. It goes beyond the individual class-
room, school or program to tackle the three 
issues that most affect third grade reading: 
attendance, kindergarten readiness, and sum-
mer learning. 

CGLR promotes awareness about the 
importance of grade level reading, provides 
technical support to its network communities 
(including information about best practices, 
measurement/data collection, and effective 
policies), and facilitates learning across com-
munities so that they can replicate effective 
approaches.    

Campaign for Grade Level Reading (CGLR)
Raise student achievement by joining a coalition that 
mobilizes evidence-based solutions for child literacy

How eFFeCtIve Is It?
CGLR is a systems-level intervention. Though 
different than direct-service programs, there 
are many ways to evaluate systems-level 
change. One is through reach: CGLR serves 
some 344 member communities in 43 states, 
up from 124 founding communities in 2012, 
reaching 16% of all U.S. public school stu-
dents. It also serves more than 3,900 local or-
ganizations and more than 250 local funders.

CGLR measures its impact by the number 
of member communities that make popula-
tion-level gains in its four core areas: atten-

dance, summer learning, school readiness, 
and third grade reading.  Of the 344 commu-
nities, over half (187) have made significant 
progress—that is, a difference of 10% or high-
er—in at least one of these areas. About 47 
communities have made significant progress 
in all four areas.

How You CAn HeLP
CGLR is funded through the education 
nonprofit Foundations, Inc. which primar-
ily provides back-end support. Donors can 
give to CGLR through the national network 
or through its community affiliates. Many 
communities are involved through school 
districts, United Way, libraries, or other local 
organizations. How philanthropy can help 
varies by community: $250 to the Durham 
Partnership for Children can support teacher 
training in Durham, NC. Donations in Gulf-
port, MS go primarily to providing books 
to families; $29 to the United Way provides 
books to a child for a year. In Arkansas, do-
nors can sponsor events for local organiza-
tions and campaigns to meet, network, and 
share strategies for advocacy. And in Cedar 
Rapids, $500 to United Way of East Central 
Iowa’s CGLR can help pay for a year of early 
childhood education for a child.  A full list of 
member communities can be found at http://
gradelevelreading.net/our-network/partici-
pating-communities, or you can launch your 
own local coalition. 

Contributions at the national level sup-
port efforts that help the entire network such 
as online learning, a forum for communities 
and funders to share ideas, and data analysis 
for member communities. To donate any 
amount, visit http://www.foundationsinc.
org/support-our-work/give-online.

https://www.foundationsinc.org/
http://gradelevelreading.net/our-network/participating-communities
http://gradelevelreading.net/our-network/participating-communities
http://gradelevelreading.net/our-network/participating-communities
http://www.foundationsinc.org/support-our-work/give-online
http://www.foundationsinc.org/support-our-work/give-online
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wHAt It Does
For a young person seeking sustainable em-
ployment, a high school degree is a critical 
benchmark. While high school dropout rates 
in the U.S. have decreased over the last de-
cade, some 500,000 students still drop out 
per year. Engaging high school students with 
real-world experiences and opportunities can 
keep them on track for on-time graduation, 
as well as better prepare them for college and 
satisfying employment.  

Career academies operate as schools with-
in high schools that allow students to take 
both career-related and academic courses, as 
well as acquiring work experience through 
partnerships with local employers. Career 
academies can be standalone schools, say, 
a performing arts school, or “small learn-
ing communities” of about 150 to 200 stu-

Career Academies
A programmatic model that engages high school 
students to explore college and career opportunities

dents within larger high schools. Students 
are grouped by their career theme (such as 
information technology, health science or 
business) often in clusters of 50 to 75 students 
who remain together with the same teachers 
and support staff, allowing them to receive 
more individualized attention. These positive 
relationships are important: Teacher trust in-
creases student attendance and grade point 
averages.

How eFFeCtIve Is It?
A randomized control trial study of nine ca-
reer academies in or near large U.S. urban 
districts found that participating students 
earned on average $216 more a month than 
non-participating students—that’s enough 
to push a family of four out of poverty. This 
difference persisted through the end of the 

study, eight years after the students graduated. 
Other studies have confirmed improved edu-
cational outcomes associated with the model. 
For example, one study in California found 
that career academies’ participants were less 
than half as likely to drop out of high school 
compared with non-academy students.

Launching new career academies cost 
about $800 per student per year, including 
start-up costs, though costs reduce to about 
$500 per student per year after the first few 
years. An independent cost-benefit analysis 
of California career academies found that 
they return at least $3 for every dollar in-
vested.

How You CAn HeLP
Donors can support a local career academy 
directly or fund an intermediary nonprofit 
that helps career academies improve region-
ally/nationally: The National Academy Foun-
dation (NAF) is a direct service organization, 
implementing their own academies in part-
nership with communities. NAF currently 
runs 644 academies across 36 states, serving 
about 100,000 students. To find a local NAF 
academy, visit https://naf.org/naf-network/
find-an-academy.  

The National Career Academy Coalition 
(NCAC) provides guidance to member schools 
on using evidence-based standards of practice, 
and maintains a list of “model” implementers 
here:  https://www.ncacinc.com/basic-page/
ncac-model-academies-2012-present. A gift of 
$250 pays for annual membership to NCAC 
so its teachers can learn from national best 
practices, while $4,000 covers four years of 
evaluation support necessary for school lead-
ers to understand what’s going well and how 
they can improve.  The College & Career Acad-
emy Support Network (CCASN), at the Uni-
versity of California-Berkeley, provides career 
academy teachers, schools, and districts with 
professional development, coaching, materi-
als, and technical assistance but also conducts 
ongoing research and policy work to deter-
mine what makes them successful.

In addition to philanthropic funding, 
donors can volunteer individually or help to 
create corporate partnerships through their 
workplaces so that the academies have a sus-
tainable way to provide real-world work ex-
periences to their students.

https://naf.org/
https://naf.org/
https://naf.org/naf-network/find-an-academy
https://naf.org/naf-network/find-an-academy
https://www.ncacinc.com/
https://www.ncacinc.com/
https://www.ncacinc.com/basic-page/ncac-model-academies-2012-present
https://www.ncacinc.com/basic-page/ncac-model-academies-2012-present
https://casn.berkeley.edu/
https://casn.berkeley.edu/


A sIMPLe InteRnet seARCH
If a nonprofit, its staff, or its board has been 
the subject of negative press or an official in-
vestigation, that is a clear red flag to proceed 
with caution before committing funds. A 
simple internet search can identify red flags.  
In addition, nonprofits such as  GuideStar, 
Charity Navigator, and BBB Wise Giving Alli-
ance all provide free financial and program-

matic information to help donors understand 
the work of specific nonprofits.

ReMeMBeR tHe DIFFeRenCe  
Between A woRtHY CAuse AnD  
A woRtHY CHARItY
There are many good and worthy causes, but 
that doesn’t mean that every charity address-
ing that cause is just as good. It’s a distinction 

that can be hard to remember when you feel 
strongly about a cause. It’s also why one fraud-
ulent cancer charity successfully raised so much 
money: Donors who had friends or family with 
cancer found it hard to say “no.” They may have 
avoided the fraudulent charity altogether if do-
nors had instead asked their friends and family: 
“Which nonprofits have really helped you?” 

Get InvoLveD DIReCtLY wItH  
An oRGAnIzAtIon
By volunteering your time or speaking with 
staff or the people who benefit directly from 
the organization, you can get a first-hand look 
at how a nonprofit uses donor funds and other 
resources to benefit clients. You can also check 
our website for a wealth of information on how 
donors can maximize the impact of their giving.
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I
t’s your right as a donor to conduct some due diligence—and even have some 
healthy skepticism—before committing your funds to a particular nonprofit 
organization. Just because someone asks you to support a worthy cause 
doesn’t mean you can’t take time to consider the nonprofit seeking your 

donation. The first step on the way to higher impact is to avoid fraud. 
Here are some things you can do to avoid charitable fraud:

CoMMents...
Please send comments about this guide to impact@sp2.upenn.edu. As the publisher of this material, CHIP encourages the widespread circu-
lation of our work and provides access to our content electronically without charge. You are welcome to excerpt, copy, quote, redistribute, or 
otherwise make our materials available to others provided that you acknowledge CHIP’s authorship. Should you have any questions about this 
policy, please contact us at the above email. Print copies of this guidance are available for purchase. 

Though information on specific nonprofits may change from year to year, the evidence behind their impact often remains the same. To read 
more about the evidence behind the opportunities featured in this guide, please refer to our website: www.impact.upenn.edu. 

Avoiding
Fraud

Tips for

http://bit.ly/2ethCjm
http://bit.ly/2eSmXoy
http://go.bbb.org/2emnr3N
http://go.bbb.org/2emnr3N
http://www.impact.upenn.edu
http://impact%40sp2.upenn.edu
http://www.impact.upenn.edu


FoCus on tHe GoAL
As the saying goes, “if you don’t know where 
you’re going, any road will get you there.” 
High impact philanthropy starts by asking, 
“What is the philanthropic goal of this dona-
tion?” That goal could be feeding the hungry, 
ensuring all kids learn, reducing poverty, im-
proving the lives of women and girls, or any 
number of other worthy causes. Personal 
experiences often lead donors to commit to a 
particular community or a particular cause. It 
is fine to let the heart choose the goal. Once 
you are clear about the goal, your head can 
help you find the programs and organizations 
that are well-positioned to reach that goal.

A LIttLe ReseARCH Goes A LonG wAY
Unlike a decade ago, donors no longer need 
to spend days doing their own due diligence 
or trying to interpret tax returns in the hope 

of identifying a nonprofit worthy of their 
gift. Organizations like ours now exist to do 
the legwork so that individual donors can get 
to impact faster and with more confidence. 
The high impact opportunities profiled in 
this guide—and many more on our web-
site—offer specific options that our team has 
analyzed for program efficacy and cost-effec-
tiveness. Within each profile, we offer tips for 
getting involved in an issue, including what to 
look for in related nonprofits. Still can’t find 
what you’re looking for? You’ll find a wealth 
of free information on our website.

tHInk “BAnG FoR YouR BuCk”
Not even the Gates Foundation has enough 
money to solve the problems it seeks to ad-
dress. To do more good, every donor needs 
to ask, “How can my money go the farthest?” 
Comparing nonprofit organizations can help 

answer that question, but don’t just look at 
their expenses. That’s literally only half the 
equation. Instead, compare what the orga-
nization spends overall to what it achieves. 
For example, less than $100 can supply a 
month’s worth of essential medications and 
diagnostic tools for a community-health 
worker to care for roughly 350 fellow com-
munity members; a $700 donation can sig-
nificantly reduce a teenager’s risk of getting 
arrested and increase the chance of on-time 
high school graduation by developing im-
portant decision-making skills, related to is-
sues like violence, relationships, and school; 
and $3,350 can provide three months of 
specialized addiction treatment for a moth-
er and her children. Another way to think 
of bang for buck is to compare costs with 
societal benefits: $30 in societal benefits for 
every $1 spent on effective crime-reduction 
programs. That’s bang for buck thinking 
where the “buck” is the money a nonprofit 
has to spend and the “bang” is what it’s able 
to achieve with that money.

By focusing on the goal, doing a little re-
search, and thinking bang for buck, donors 
can make sure their annual giving reflects 
more than generosity and good intentions. It 
allows for year-round social impact.
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A
ll donors have a “philanthropic portfolio” that includes gifts that ar-
en’t necessarily aimed at maximizing social impact. This includes im-
promptu donations to support our friends’ interests, thank you gifts to 
our alma mater or hospital, or contributions to our church or temple. In-

creasingly, donors are including social impact in their portfolios, asking, “How can 
my money do more good?” Here are tips to help you answer that question well:

Year-Round
Impact

Tips for
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Our Latest Guidance
CHIP’s website offers a wealth of information on how to get the most bang for your philanthropic buck. In addition to 
donor guidance such as Early Childhood Toolkit, Improving Child Survival Rates, and Lifting the Burden of Addiction, we 
produced the following in 2018 for impact-minded donors:  

xx FACtoR GuIDeBook: How to 
ALIGn FInAnCIAL InvestMents to 
IMPRove tHe LIves oF woMen AnD 
GIRLs

Following up on 2017’s XX Factor frame-
work that gave donors an evidence-based 
playbook for generating the greatest im-
pact for women and girls, we now offer a 
related guidebook for financial investors. 
Historically, many financial investments 
were designed to optimize for financial 
return, without considering social impact. 
This guidebook adapts the original XX 
Factor framework and shows how it can 
be used to help financial investors better 
align with philanthropic goals. One of 
the most important revelations to emerge 
from our research and analysis is that new 
and better information is making it easier 
to infuse our framework into both grant-
making guidelines and investment policy 
statements. 

CoMMunItY-BAseD APPRoACHes 
to HeALtH: How enGAGInG 
LoCAL CoMMunItY MeMBeRs CAn 
tRAnsFoRM tHe HeALtH oF HARD-
to-ReACH PoPuLAtIons

Over the past decade, CHIP has heard 
from academic researchers, nonprof-
it practitioners, and philanthropic 
funders about a particular set of effec-
tive health-related tools and practices 
that nonprofits are using to transform 
the health of some of the most diffi-
cult-to-reach populations. The approach 
involves engaging community members 
and delivering life-saving health services 
and education, often in people’s homes 
or other local settings. In this guide, we 
examine this community-based approach 
to health delivery and show how non-
profits are using it to reach remote or un-
derserved populations. We highlight this 
approach to show how donors can further 
support nonprofits trying to improve 
health and save lives when government 
resources are inadequate and families are 
too poor to pay out of pocket.

ReConneCteD: HeLP IMPoveRIsHeD 
YounG ADuLts RewIRe tHeIR LIFe 
tRAjeCtoRIes

Of the nearly 40 million Americans be-
tween the ages of 16 and 24 in the U.S., 
approximately five million are neither 
employed nor in school. Often called “dis-
connected youth” or “opportunity youth,” 
many of these young adults have experi-
enced homelessness, substance abuse, and 
teen pregnancy. Still others have dropped 
out of the mainstream school system or 
been tangled up in the courts or foster sys-
tems—all of which contribute to work-lim-
iting mental and physical disabilities and 
unemployment. This disconnection is not 
only difficult for the youth themselves, it 
is also costly to society in the long run. In 
this guide, we profile five organizations 
that have shown notable achievement in 
reconnecting youth. These organizations 
provide clear philanthropic on-ramps as 
well as evidence of effectiveness. In cham-
pioning the work of these and similar orga-
nizations, donors can help young people at 
critical stages of their lives and assist them 
in reaching their untapped potential.  

You’ll find these guides—and much more—available for free on our website. The high impact opportunities are arranged by issue area and 
offer rigorous evidence of what experts in a particular field consider to be the most effective interventions.

http://www.impact.upenn.edu
http://www.impact.upenn.edu/toolkits/early-childhood-toolkit/
http://www.impact.upenn.edu/our-analysis/opportunities-to-achieve-impact/child-survival-guidance-for-donors/
http://www.impact.upenn.edu/our-analysis/opportunities-to-achieve-impact/lifting-the-burden-of-addiction/
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Our Upcoming Guidance

HIGH-IMPACt wAYs to 
stRenGtHen DeMoCRACY
Multiple surveys over the past decade 
have revealed Americans’ declining con-
fidence in political institutions. Mean-
while, our politics appear to be growing 
more angry, loud, and hateful, leaving 
many Americans wondering about the 
future of our political system. Given 
these public sentiments, how can philan-
thropy strengthen democracy? Through 
literature review, relevant data analysis, 
and expert consultation with academics, 
funders, and practitioners, CHIP aims 
to answer the question. Our guidance 
will describe characteristics of a strong 
democracy; outline the most promising, 
evidence-based strategies for strengthen-
ing democracy—and provide indicators 
to help understand progress. Our partner 
in developing this guidance is Democracy 
Fund, a bipartisan foundation established 
by eBay founder and philanthropist 
Pierre Omidyar that invests in organiza-
tions working to ensure that our political 
system is able to withstand new challenges 
and deliver on its promise to the Ameri-
can people.

stRAteGIes to BetteR ADDRess 
MentAL HeALtH AnD ADDICtIon
Mental health and addiction disorders 
are a leading cause of disability and poor 
health worldwide. They affect people in 
all societies, regardless of gender, culture, 
or socioeconomic status. In fact, approx-
imately one in four people worldwide 
experience a mental disorder at some 
point in their lives. Yet, addressing mental 
health is complicated by issues related 
to stigma, limited use of evidence-based 
solutions, a narrow focus on treatment ser-
vices, and misinformation. In 2019, CHIP 
will share guidance on the most effective 
philanthropic approaches to improve 
mental health and addiction in the U.S. 
and around the world—as well as indica-
tors and risk profiles to help donors make 
strategic funding decisions. This guide will 
be aimed at both funders new to mental 
health and those already engaged in re-
lated work, recognizing the links between 
mental health and other social impact areas 
such as early childhood, women and girls, 
and criminal justice.

PHILAntHRoPIC stAFFInG MoDeLs
CHIP partners with the Bill & Melinda 
Gates Foundation to develop actionable 
guidance on ways high net worth donors 
can best staff their philanthropic organi-
zations. The various staffing approaches 
that currently exist suggest that no single 
model meets the needs of all funders. We 
will identify current staffing model op-
tions and analyze their relative strengths 
and limitations. Our guidance will also in-
clude key principles, decision points, and 
illustrative case examples to help funders 
select and adapt the most appropriate 
model for their needs and social impact 
goals. Once developed, this guidance will 
be integrated into CHIP’s Funder Educa-
tion programs.



More	Resources	for Identifying Nonprofits to Support

Nonprofit Information

Children & Youth (U.S.)

Violence Prevention 
(U.S.)

Global Poverty

Knowledge for  
smarter giving

Guidestar

Charity Navigator

GreatNonprofits

ImpactMatters

Blueprints for Healthy Youth 
Development (University of 
Colorado)

Child Trends

KIDS COUNT

Center for the Study and 
Prevention of Violence 
(University of Colorado)

GiveWell

Innovations for Poverty Action

The Life You Can Save

The Abdul Latif Jameel Poverty 
Action Lab

Giving Compass

Root Cause Social Impact 
Research (SIR)

IssueLab (a service of 
Foundation Center)

World’s largest source of information 
on nonprofits

Rates nonprofits on financial health, 
accountability, and transparency

Community-sourced stories about 
nonprofits, written by donors, 
volunteers, and beneficiaries 

Provides “audits” of nonprofits that 
have proven evidence of impact

Registry of evidence-based youth 
development programs and best 
practices to improve the lives 
of children

Catalogue of programs that work and 
those that don’t for supporting kids

Premier source of data on children and 
family indicators in the U.S. 

Identifies the most effective programs 
that promote behavioral, mental, 
physical, and academic health and 
success

Rates charities based on empirical 
data, cost-effectiveness, and capacity 
for increased funding

Research on over 300 potential 
solutions to poverty 

Charities that aid the global poor 
vetted for record of effectiveness

Database of over 850 publicly available 
randomized evaluations of programs 
found to be effective

Curates content from many expert 
sources, including the Center for High 
Impact Philanthropy, with the goal of 
sharing knowledge in order to create 
social change

Reports on cause areas and topics for 
creating social change

Organizes research from social sector 
organizations on 30+ cause areas

http://www.guidestar.org/Home.aspx

https://www.charitynavigator.org/

http://www.about.greatnonprofits.org/

http://www.impactm.org/

http://www.blueprintsprograms.com/

https://www.childtrends.org/

http://www.aecf.org/work/kids-count/

https://cspv.colorado.edu/

https://www.givewell.org/

https://www.poverty-action.org/

https://www.thelifeyoucansave.org/

https://www.povertyactionlab.org/

https://givingcompass.org/

http://www.rootcause.org/resources/

https://www.issuelab.org/
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24 2019 High Impact Giving Guide www.impact.upenn.edu 

http://www.guidestar.org/Home.aspx
https://www.charitynavigator.org/
http://www.about.greatnonprofits.org/
http://www.impactm.org/
http://www.blueprintsprograms.com/
https://www.childtrends.org/
http://www.aecf.org/work/kids-count/
https://www.colorado.edu/cspv/
https://www.givewell.org/
https://www.poverty-action.org
https://www.thelifeyoucansave.org/
https://www.povertyactionlab.org/
https://givingcompass.org/
http://www.rootcause.org/
https://www.issuelab.org/


Nonprofits	Mentioned	in this Guide

5

6

7

8

9

10

13

11

14

12

Prevention Point Philadelphia https://ppponline.org/

Harm Reduction Coalition http://harmreduction.org/

Meta House http://metahouse.org/

SAMHSA https://www.samhsa.gov/grants/awards/2017/TI-17-007

Lwala Community Alliance http://lwalacommunityalliance.org/

VillageReach http://www.villagereach.org/

Living Goods https://livinggoods.org/

BRAC http://www.brac.net/

Last Mile Health http://lastmilehealth.org/

Comprehensive Rural Health Project, Jamkhed http://jamkhed.org/

Partners in Health https://www.pih.org/

Muso https://www.musohealth.org/

Last Mile Health http://lastmilehealth.org/

Possible https://possiblehealth.org/

Child First http://www.childfirst.org/ 

Youth Villages/YV LifeSet https://www.youthvillages.org/ 

Youth Guidance https://www.youth-guidance.org/

Children’s Aid Society’s Carrera Program http://stopteenpregnancy.childrensaidsociety.org/

The Brotherhood/Sister Sol https://brotherhood-sistersol.org/

College Advising Corps https://advisingcorps.org/

College Possible https://www.collegepossible.org/

uAspire https://www.uaspire.org/

Peer Forward https://www.peerforward.org/

NeedsList https://needslist.co/ 

Center for Disaster Philanthropy https://disasterphilanthropy.org/ 

World Food Programme https://www.wfpusa.org/ 

RAPIDO http://www.rapidorecovery.org/ 
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16

17

18

Nonprofits	Mentioned	in this Guide

15 Americares    https://www.americares.org/ 

Direct Relief    https://www.directrelief.org/ 

Mercy Corps    https://www.mercycorps.org/ 

Team Rubicon    https://teamrubiconusa.org/ 

Episcopal Relief & Development    https://www.episcopalrelief.org/ 

Central Carolina Community Foundation    https://www.yourfoundation.org/ 

Foundation for the Carolinas    https://www.fftc.org/ 

North Carolina Community Foundation    https://www.nccommunityfoundation.org/ 

Florida Disaster Fund of the Volunteer Florida Foundation           https://www.volunteerflorida.org/emergency-
management/ 

Accountability Lab    http://www.accountabilitylab.org/ 

Disaster Accountability Project    http://disasteraccountability.org/

Center for Disaster Philanthropy    https://disasterphilanthropy.org/ 

All Hands and Hearts    https://www.allhandsandhearts.org/ 

My Brother’s Workshop    http://www.mybrothersworkshop.org/ 

Community Foundation of the U.S. Virgin Islands    https://www.cfvi.net/ 

Greater Houston Community Foundation    https://ghcf.org/ 

ConPRmetidos     https://www.conprmetidos.org/puerto-rico-hurricane-
recovery-fund/ 

Feeding America    https://www.feedingamerica.org/ 

UNICEF – USA    https://www.unicefusa.org/ 

International Rescue Committee    https://www.rescue.org/ 

Save the Children    https://www.savethechildren.org/ 

International Refugee Assistance Project    https://refugeerights.org/ 
  
Root Capital    https://rootcapital.org/ 

Partners in Health    https://www.pih.org/

Four Things You Can Do To Support Refugees     https://www.impact.upenn.edu/four-things-you-can-do-
support-refugees/ 

Family Separation Crisis on the U.S. Border: How Donors Can Help        https://www.impact.upenn.edu/family-separation-crisis-
us-border-donors-can-help/ 

Campaign for Grade Level Reading    http://gradelevelreading.net/ 

Foundations, Inc.    https://www.foundationsinc.org/ 
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19

20

22

The National Academy Foundation (NAF) https://naf.org/

The National Career Academy Coalition https://www.ncacinc.com/

The College & Career Academy Support Network https://casn.berkeley.edu/

GuideStar http://www.guidestar.org/Home.aspx 

Charity Navigator http://www.charitynavigator.org/ 

BBB Wise Giving Alliance http://www.give.org 

CHIP’s Early Childhood Toolkit  https://www.impact.upenn.edu/toolkits/early-childhood-
toolkit/ 

CHIP’s Improving Child Survival Rates  https://www.impact.upenn.edu/our-analysis/
opportunities-to-achieve-impact/child-survival-guidance-
for-donors/ 

CHIP’s Lifting the Burden of Addiction  https://www.impact.upenn.edu/our-analysis/
opportunities-to-achieve-impact/lifting-the-burden-of-
addiction/ 

Page	 Organization	 																																																		URL

27 www.impact.upenn.edu 2019 High Impact Giving Guide

Acknowledgements

Thanks to the following funders who financially supported the applied research and analysis that led our team to identify the high impact phil-
anthropic opportunities described in this guide: The Annie E. Casey Foundation, JBJ Foundation, Mistral Stiftung, Scattergood Foundation, and 
Vanguard.

Special thanks to the following colleagues for their assistance and support in developing this guide: Joan Allmaras, Kelly Andrews, Mariah Casias, 
Christine Devine-Burgi, Mariel Featherstone, Anne Ferola, Sarah Gormley, Rebecca Hobble, Kate Hovde, Patricia Jia, Hanh La, Carol McLaughlin, 
Seema Nayyar, Molly Sinderbrand, Tamla M. Tinsley and Sandra Yin.

https://naf.org/
https://www.ncacinc.com/
https://casn.berkeley.edu/
http://www.guidestar.org/Home.aspx
http://www.charitynavigator.org/
http://www.give.org
https://www.impact.upenn.edu/toolkits/early-childhood-toolkit/
https://www.impact.upenn.edu/toolkits/early-childhood-toolkit/
https://www.impact.upenn.edu/our-analysis/opportunities-to-achieve-impact/child-survival-guidance-for-donors/
https://www.impact.upenn.edu/our-analysis/opportunities-to-achieve-impact/child-survival-guidance-for-donors/
https://www.impact.upenn.edu/our-analysis/opportunities-to-achieve-impact/child-survival-guidance-for-donors/
https://www.impact.upenn.edu/our-analysis/opportunities-to-achieve-impact/lifting-the-burden-of-addiction/
https://www.impact.upenn.edu/our-analysis/opportunities-to-achieve-impact/lifting-the-burden-of-addiction/
https://www.impact.upenn.edu/our-analysis/opportunities-to-achieve-impact/lifting-the-burden-of-addiction/


3815 Walnut Street
Philadelphia, PA 19104

WEBSITE www.impact.upenn.edu
EMAIL impact@sp2.upenn.edu
PHONE (215) 573-7266

BLOG http://www.impact.upenn.edu/category/blogs/
FACEBOOK www.facebook.com/CenterforHighImpactPhilanthropy
TWITTER www.twitter.com/ImpactSP2
LINKEDIN www.linkedin.com/groups/2015373
YOUTUBE www.youtube.com/user/impactsp2

www.impact.upenn.edu
mailto:impact@sp2.upenn.edu
http://www.impact.upenn.edu/category/blogs/
www.facebook.com/CenterforHighImpactPhilanthropy
www.twitter.com/ImpactSP2
www.linkedin.com/groups/2015373
http://www.youtube.com/user/impactsp2

